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Societal Benefits

SCIENTIFIC
COMMUNICATION

www.arl.org/sparc

Market Forces



Market forces: opp-

New models born of the Web

o Avallability of digital publishing
technologies

o Availability of ubiquitous network

e Economics of Internet -- low
mar ginal cost of dissemination
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} Market forces: probl

e Growth in cost & volume of journals outpacing
library budget growth

e Poor correlation of publisher economic benefits
with value contribution (“high prices”)

e Defensive e-publishing strategies
o extension of print journal model
o failure to maximize benefits from Internet

e Bundling of journals by large publishers
exploits market position — limits library
choices, harms smaller publishers

e Ceding of IP rights by authors
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Societal be
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L L taxpayers' investment in NIH. gﬁaﬂ(eir_r?;lgr\:d%% resul
« SPARC Open 3. Widespread dissemination of these reports is an e sanrcl avallubia crilli:
Access Newsletter essential, inseparable component of our nation’s and for no extra charge to
R ) ; L the American public.
= Open Access News investmentin science.
To achieve this, the ATA
dlaa supports applying the
developing practices of
Open Access as defined
by the Budapest Open
Access Initiative in
February 2002.
Contact ATA 82004 Alliance for Taxpayer Access: Content distributed under terms of a Creative C: License.
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} Unbundlin
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How the pie
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} Content control
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} Content use m

Content Services
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Implications for societie
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Publishing

Informal
communication
(within immediate
community)

formal
publishing
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} Change is inevita

“Once the logjam of business
models and ‘who will pay’ is
- broken, a tsunami of pent-up
| l . frustration and demand for
' open access to scientific
research IS ready to unleash thetrue
power of sharing on the Web”
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— QOutsell (Jan. 2004)
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